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INTRO

Anyone who has ever spent hours creating their version of the perfect blog 
post or article understands the writer’s agony of publishing said material, only 
for it to be quickly washed away in twitter’s stream, barely had a chance to be 
consumed on a fast paced facebook feed, not to mention missing exposure to 
your audience on the popular visual platforms of instagram and pinterest.

In fact, recent research by the marketing giant MOZ tells us that the average 
lifespan of a Tweet is just 18 minutes.  Yes, you read it correctly, 18 minutes. And 
the reach of the average carefully crafted Facebook post hits its peak after just 
90 minutes. 

Considering this, you might be wondering how you can possibly give your 
content the best chance to be seen, read and appreciated so you are better 
placed to get that crucial act of engagement afterwards. 

We know exactly how you feel. In fact, there was a time when we were in the 
early stages of being marketers that we felt the same way. 

Now we’d love to share with you some simple strategies, tools and resources 
that we’ve found to be the most useful. You can then use these to make your 
content marketing experience much easier, and more importantly, get increased 
exposure for your services and products. 
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PLANNING

“Give me six hours to chop down 
a tree and I will spend the first 
four sharpening the axe.” 

ABRAHAM LINCOLN

Your market research will have given you insights into your customer’s interests 
and the online networks that they are likely to spend time on.
There are two handy tools to use 
when tracking the current top-
ics of interest within any given 
industry, your service area or 
products.

 BuzzSumo.com

 Keyhole.co

1. First of all - know your market 
and where they enjoy spending time 
online.

BuzzSumo is a fantastic tool for 
keeping track of popular content and the main industry influencers on your 
social networks.  

This can then give an indication of:

• What topics are trending currently and a link to the source of this 
content.

• The accounts of people who are sharing the content so you can connect 
with them too, if appropriate. 

• The social networks the content was shared on.

• The volume of engagement on each network.
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PLANNING (CONT.)

Sounds great... What platforms are included?
Facebook, Linkedin, Twitter, Instagram and Pinterest are all included.  Simply 
enter the search term of choice whether a topic, keyword or even a domain 
name to see how it’s fairing in social spaces. 

Keyhole is in some ways similar and is really useful for tracking 
#hashtags, @mentions, @accounts, keywords and URLs across Twitter and 
Instagram.

2. Plan the majority of your content in 
advance
For B2B and B2C - 2017 is set to say a not-so-fond farewell to automated 
messages, as real-time human engagement on social networks is forecast to 
make a comeback.
 
Use thoughtful planning and advanced content scheduling to achieve quality 
and consistency across your chosen networks. Distributing content you know 
your audience will find helpful. 

Personal interaction and interactive video
With this taken care of, you or your social media manager are much freer to 
login when you have availability, to interact personally with your audience.
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One way is to create  a social media content calendar. If you haven’t got one yet 
you can download our very own template here to get you started. Absolutely 
free!

Things to think about and possibly make a list of when completing the calendar 
are:

Themes
Creating a theme for your content, either daily, weekly or monthly can really 
help make your content planning more unified and comprehensive, enabling 
you to display your authority on a subject and give your readers a more in-depth 
look into a service or area of speciality. 

More importantly, it allows you to become organised which saves you time and 
creates a consistent and helpful online presence. It also allows you to expand 
your content about a particular subject over a period of time.
  

PLANNING (CONT.)

Live video Q&As are a popular and fun way to do this with the number of 
businesses using this method set to rise in 2017.

3. Great, but how do I keep track of all 
this?

CLICK TO DOWNLOAD
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Example
An example of themes grouped around a business product/service could be:

Business: B2C Ecommerce
Niche: arts and craft shop

Daily
Mon: Stories from the workshop - 
Blog/Interviews/images/video.

Tue: Craftwork tips, either text 
snippets or articles.

Wed: Stories/Reviews from customers - Share alongside beautiful Images of 
products.

Thu: Showcase most popular product of the week/month.

Fri: Funday - Interesting or fun images/stories that are in line with your brand 
values/personality. An example of this could be: a business has social aims and 
provide arts and craft activities in the community.

Sat: One of a kind - Showcase inspiring artwork that has been made from 
products on sale.

Sun: Upcycle day - Showcase recent work and the story of the transformation. 
This can be in images or video to really engage your audience. 

PLANNING (CONT.)

1. 80% of the time - Publish helpful content, 
quick tips, how-to guides, fun facts, 
demonstration videos and tutorials. This 
includes free guides and information products. 
Stories and testimonials. 

2. 20% of the time - Publish overt sales and 
offers. 

TOP TIP:  THE 80/20 RULE
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PLANNING (CONT.)

4. Know what is currently popular 
with your audience.
1. Research popular hashtags and trending topics. For example, if you’re running 
workshops or events and you’d like to advertise an arts and crafts weekend you 
could use a hashtag like #FamilyFunExeter to increase the chances of your post 
being seen by your target audience. 

2. Upcoming industry events or community events.

3. Influencers - is there anyone in your industry your potential customers are 
already engaging with? This is a good strategy to find, connect and engage with 
your target audience too. 

4. Holidays - themed.  For example, Easter and spring are good opportunities for 
a fun photoshoot with your product or linking to a service. 

5. Relevant news - sometimes referred to news hijacking.  This could be when 
a local news story is popular on social media and you reference it in your own 
unique content.  This can increase the chances of your post and message being 
seen. 
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SPLINTERING

“The future is already here – it’s 
just not evenly distributed.” 

THE ECONOMIST

Splintering is the act of taking a small piece from the whole. In content 
marketing, splintering enables you to take small valuable pieces from the whole 
piece to increase exposure and the lifespan of the message.

When you’re working with a piece of content, whether from a course, webinar, 
ebook, blog, article or white paper, the technique of splintering is extremely 
useful to make your content go 
further, have an increased lifespan 
and can actually, with a bit of 
preparation, make your story, 
message or results come alive to 
your audience. 
This is done by transforming pieces 
of content from the whole piece 
into:

5. Headlines
11 Easy Steps to Make your Content Marketing 
go Further
Headlines, when posted with a link are a great way to attract interest in your 
blog post or news story. The way they are written also plays a part. 

Notice how the above headline tells you:

• The quantifiable ammount of helpful content that you will find (11).
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SPLINTERING

• That they are easy, so therefore beginners should have no problem in 
implementing these.  

• What the topic is -> Content Marketing.
• What the result will be -> Make your content marketing go further.

6. Quotes

“Give me six hours to chop down a tree and I 
will spend the first four sharpening the axe.”
Inspirational and emotive quotes are hugely popular across social platforms, 
especially when paired with relevant text or story. The above quote on a brand-
ed background can quite nicely be paired with text describing the importance of 
social media strategy and planning. 

7. Data/Stats
• 18 minutes is the average lifespan of a tweet.
• 90 minutes is when the average reach of a Facebook post hits its peak.

Example Link: Read more on how to extend your contents lifespan and reach
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SPLINTERING

8. Images with the Title or Subtitle

A post on social media that has an image has been proven to receive at least 70% 
more clicks and engagement than those without.



NEED EXPERT HELP?

Get in touch with Vu to 
discuss your digital marketing 
strategy.

REQUEST A CALL BACK

SPLINTERING

9. Images with Quotes or Data

Introducing your brand style keeps consistency across your channels and raises 
awareness.
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SPLINTERING

10. GIFs
GIFS are animated images often used as a fun and friendly way to interact with 
customers. Both Facebook and Twitter have GIF options installed in their post 
functionality. 

Using an appropriate GIF as a thank you is a nice idea, as long as it fits nicely 
with your brand.  

and...

11. Video
This video is a Christmas experiential marketing campaign by a Canadian airline 
company.  

The video went viral on social media and was a massive success. It was so 
successful it was responsible for increasing West Jets revenue by 87% that year.  

It also demonstrates the power of splintering-  it’s interesting that on Twitter 
the original video post isn’t the one that received the most engagement.  

The post that proved most popular was a follow-up text tweet a few hours later, 
detailing the number of views that the first video had received This also proves 
the power of using social validation (embedding numbers in the Tweet).  
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SPLINTERING

Knowing when to post and measuring engagement
Next up in the 13 easy steps to make your content marketing go further is an of-
ten overlooked element in social media strategy: TIMING - knowing when your 
audience is likely to be online and measuring engagement rates is a must-have 
skill for any marketer. 

Make sure when creating 
visual content for different 
platforms that the images are the 
appropriate size. A great tool to 
assist with this is Canva.

CONTENT TIP
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TIMING & SCHEDULING

“Life is all about timing. The unreachable becomes reachable; the unavailable 
becomes available; the unattainable, attainable.  Have patience; wait it out. It’s 
all about timing.’’

For the purpose of enhancing and measuring social media engagement the 
strategy of timing and knowing the best time to take action and publish content 
becomes a reality that it’s in every marketers best interest to master. 

12. Existing Current Research
Over the past two years, there have been multiple research studies published on the 
best time to post to your social network of choice in order to gain maximum exposure 
to your audience. Each social network is different and this is reflected in the results. 

Let’s take a look at the best times to post on social networks below.

Twitter
Overview: B2B 14% more engagement on weekdays. 
(Engagement for brands is 17% higher on weekends.) 

Days: On average, the best time to post is weekdays - Monday-Friday
Times: 12pm to 3pm 
Retweets: 5pm
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TIMING & SCHEDULING

Facebook
Overview: 86% of posts are during the working week.

Days: With engagement peaking on a Thursday and Friday.
Times: On average 9am to 7pm with 1pm and 3pm being optimal times for engagement.

Instagram
Days:
Sunday: 5:00 pm.
Monday: 7:00 pm. & 10:00 pm.
Tuesday: 3:00 am. & 10:00 pm.
Wednesday: 5:00 pm.
Thursday: 7:00 am. & 11:00 pm.
Friday: 1:00 am. & 8:00 pm.
Saturday: 12:00 am. & 2:00 am.

Linkedin
Days: Between Tuesday and Thursday. 
Times: Before work, lunchtime and early evening. With an addition sweet spot on 
Tuesdays between 10-11 am. 
Saturday: 12:00 am. & 2:00 am.

The social media landscape is ever-changing.  It’s in our best interest to consistently 
test, analyse and test again to ensure we’re reaching our audience.  
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TIMING & SCHEDULING

Which moves us nicely on to the next step.  What software out there will help us 
achieve our current social media timing and scheduling goal? 

13. Scheduling and Social Media 
Analytics Software
How you choose to schedule your social media posts will depend on your goals 
and on your audience.  Two platforms that we believe are very good in terms of 
functionality and pricing are listed below. 

Hootsuite social media management tool
More than publishing, this software offers an integrated dashboard which allows 
you to see all your accounts in one view. For example: You can select to view 
your follower feed on Twitter, select trending topics that are popular with your 
audience or specific hashtags to stay up to date with and even interact directly 
with your followers.  This is an efficient way of combining your social media 
efforts in one place and allows for content management and publishing of posts 
in advance. 

Real-time analytics are included in all packages. There is a free 30-day trial and 
prices start from £7.99 pm for professionals. You can find which networks are 
covered and full details on their site here.
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TIMING & SCHEDULING

Buffer social media publishing tool
This software offers a social media calendar and advanced publishing tool plus 
a nice additional feature called Pablo, which allows users to choose from a 
database of images or to upload their own to edit and post to their social media 
accounts.  Prices start from FREE for an individual user with a 7 to 14 day trial 
available for premium accounts. Full details can be found on their site here.

Remember what we were saying about the 
importance of timing? 
Thankfully, software providers make it that bit easier for us all with their 
inbuilt real time analytics offering insights into audience reach and even offer 
suggestions on the best times to post for each of your networks.

Conclusion
As with most things in business, testing is invaluable. The above information 
and data should only be used as guidance.  It really does come down to testing 
strategies to find out what one works best for you and your audience.
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TIMING & SCHEDULING

We hope you enjoyed this ebook
If you’d like any further advice on content marketing please see the related 
articles in the news section of our website or why not send us a message. 

We’re a friendly bunch and would love to hear from you.

Don’t forget you can click here to get your FREE Download -  Social media 
calendar template.


